
Day Session Presenter Title Discussant 
2 – 2:15 Prof. John Nachbar Welcome & Introduction  

Kiel Albrecht Regret Theory:  An Empirical Test Richard Thakor 

Joseph Goodman Beauty Contest Game Faults:  Beliefs About Others' 
Rationality Eric Wasserstrum 

 
 

Session 1: 
2:15 – 3:35 

 

CHAIR:  
David 

Erickson  
Tony Henke Is Poker Different from Flipping Coins? Joel Gamoran 

Fran Flanagan The College Admissions Problem and Early Decision Joseph Goodman 

Elina Tselepidakis Conservation Solutions:  The Case of the Greater 
Prairie Chicken Daniel Marx 

 
Session 2: 

3:55 – 5: 15 
 

CHAIR: 
Rebecca 
Kaufman Scott Abrahams Does Economic Freedom Build Trust? Farhan Majid 

Deniz Oran Where Are the Girls? David Erickson 

Adrienna Huffman How Do Formal and Informal Restrictions on 
Women Affect Economic Performance? Rebecca Kaufman 

 
 
 
 
 
 
 

Friday, 
March 2, 

2007 
 

2 – 6:55 p.m. 

 
Session 3: 
5:35 – 6:55 

 

CHAIR: 
Joel 

Gamoran 
Priya Mathew The Effect of Microfinance on Income Inequality:  

Evidence from Ghana Elina Tselepidakis 

Daniel Marx 
What to Do With the Boss' Money?  A Study of 
Insider Compensation at Private Charitable 
Foundations 

Deniz Oran 

Rebecca Kaufman Does Relative Income Position Affect Individual 
Performance? Daniel Epstein 

Farhan Majid How Big is Nuclear News:  Views from South Asian 
Stock Markets Scott Abrahams 

 
 

Session 4: 
9 – 10:45 

 

CHAIR: 
Tony Henke 

 
 Richard Thakor The Value of Foreign and Domestic Cash in Firms Kiel Albrecht 

David Erickson Testing the Effects of Business Regulation on 
Growth Adrienna Huffman 

Eric Wasserstrum 
Market Expansion from Direct-to-Consumer 
Advertising of Prescription Drugs:  A Preliminary 
Case Study 

Tony Henke 

Joel Gamoran 
Virtual Brand Equity:  When Brand Signals 
Disappear, Will Consumers Pay a Premium for 
Brand Image? 

Priya Mathew 

 
 
 
 
 
 

Saturday, 
March 3, 

2007 
 

9 a.m.  
 

– 1 p.m. 

 
 

Session 5: 
11:05 – 12:45 

 

CHAIR: 
Elina 

Tselepidakis 
 

Daniel Epstein The Effect of Free Internet Advertising on the 
Pricing of Used Cars Fran Flanagan 

 


